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Presentation outline 

– Review of the ADDRESS concept

– What projects have informed this presentation?

– How to make initial contact with consumers
– Motivation - why do people take part in a field trial? 

– How to get people on board? 

– Installation of equipment from the perspective of consumers
– Installation of equipment from the perspective of the organisers

– During the trial

– After the trial
– Summing up
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The ADDRESS concept 

We wish to:

– Recruit consumers to meet ADDRESS field test criteria

– Install and test equipment in their homes
– Train consumers so they can take part in the field tests

– Gather data: quantitative and qualitative
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Analogue projects 

ADDRESS combines:
– Active demand management
– Smart metering
– Distributed generation

It is also useful to consider best practice from other field trials

Olympic Peninsula project

UK Ofgem Energy Demand 
research 

Iberdola – Majadahonda
project

ENEL

Ontario Energy Board Smart 
Price trial

Commonwealth Edison Time 
Tariff trial

EDF 

Smart meteringActive demand management 
projects



5

Paris, June 9th 2010

ADDRESS INTERNATIONAL WORKSHOP

Finding participants 

First you must clearly define:

– Your recruitment strategy

– Your test criteria

There are many ways of making initial contact:

– Direct mailing through participating suppliers 

– Target participants who may meet criteria using information from
suppliers

– Contact through community organisations
– Social marketing methods: media, indirect mailing, flyers
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Finding participants 

Source: Iberdola, 1997

First
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Finding participants 

First you must clearly define:

– Your recruitment strategy
– Your test criteria

There are many ways of making initial contact:

– Direct mailing through participating suppliers 
– Target participants who may meet criteria using information from

suppliers
– Contact through community organisations
– Social marketing methods: media, indirect mailing, flyers
– Social contacts: people will talk to their friends about the 

project!
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Motivations – why do it? 

People take part in field trials for a number of reasons:

– To save money on their energy bills

– To receive an incentive 

– To reduce their impact on the environment
– Because they are interested in the new technology

– To improve electricity network operation

– To stop wasting electricity
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How to get people on board 

Financial benefit is an obvious reason for participation:

– Free, or cheap smart appliances

– Fixed financial payment, linked to completion of trial
– Variable financial payments

• Fixed fee with penalties/rewards for using an over-ride feature

• Shadow market

Other are less obvious but equally important:

– Community benefit
– Enthusiasm for the trial
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Installation from the perspective of the 
participant 

Installation will be people’s first experience of the 
equipment 

– First impressions count!

– Does the householder know how to use the equipment?
– Can they tell their husband, wife, mother?

– Is the brochure easy to understand?

– Is it clear what participants must do?
– Is there a ‘help-line?’

• Is it free to call?

• Do the staff know about the trial?
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Installation from the perspective of the 
organisers 

The trial is a team effort

– Can installers explain the trial?

– Every person and property is different!

– Do service centre staff know about the trial?
– Are the responsibilities of the trial organisers clear?

Data management is crucial – one database!

Lives are very busy, getting access may be the biggest hurdle
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During the field trail 

Keeping in touch maintains enthusiasm and motivation for the trial

– Newsletter

– Project website

Email can be used to keep people up to date with appointments and other 
logistical information

Contact with the aggregator

– Phone
– Text message
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At the end of the trial 

Remove equipment and return property to pre-trial condition

People have given their time and energy to the trial, this needs to be 
acknowledged 

Has the trial highlighted where people could save energy?

– It is good practice to point people to appropriate sources so they can 
take action in response to this information 
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Summing up 

This presentation has provided an overview of a range of strategies for each 
element of the ADDRESS field trials

Recruitment can be challenging, plan early, check progress, be flexible

Everyone is different

Good data management and communication are crucial

First, and last, impressions count!
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